Case Study Research and Applications:
Design and Methods
Sixth Edition
Robert K. Yin
COSMOS Corporation
®SAGE



Brief Contents

Foreword

Preface

Acknowledgments

About the Author

Chapter 1 * Getting Started: How to Know Whether and When to Use the

Case Study as a Research Method

Chapter 2 * Designing Case Studies: Identifying Your Case(s) and

Establishing the Logic of Your Case Study
Application #1: An Exploratory Case Study: How New Organizational
Practices Become Routinized
Application #2: Defining the “Case” in a Case Study: Linking Job
Training and Economic Development Initiatives at the L.ocal Level
Application #3: How “Discovery” Can Occur in the Field: Social
Stratification in a Midsized Community

Chapter 3 * Preparing to Collect Case Study Evidence: What You Need to

Do Before Starting to Collect Case Study Data

Chapter 4 « Collecting Case Study Evidence: The Principles You Should

Follow in Working With Six Sources of Evidence
Application #4: Doing Interviews in the Field: Citizens on Patrol
Application #5: Making Field Observations: First Day in an Urban
Neighborhood
Application #6: Assembling a Question-and-Answer Database: A Case

Study of a Community Organization
Chapter 5 * Analyzing Case Study Evidence: How to Start Your Analysis,

Your Analytic Choices, and How They Work
Application #7: Using a Case Study to Compare Directly Competing
Rival Hypotheses: Whether Military Base Closures Produce
Catastrophic Economic Impacts or Not
Application #8: A Nutshell Example of an Explanatory Case Study:
How a Federal Award Affected a University Computer Department
Application #9: An Explanatory Case Study: Transforming a Business

Firm Through Strategic Planning
Chapter 6 * Reporting Case Studies: How and What to Compose

Application #10: A Multiple-Case Study Integrating Qualitative and
Quantitative Data: Proposal Processing at 17 Universities
Appendix A. A Note on the Uses of Case Study Research in Psychology
Appendix B. A Note on the Uses of Case Study Research in Evaluations




Application #11: An Evaluation Case Study: Evaluation of a

Community Coalition’s Campaign

Brief Glossary of Terms Directly Related to Case Study Research

References
Author Index

Subject Index




Detailed Contents

Foreword
Preface
Acknowledgments
About the Author
Chapter 1 * Getting Started: How to Know Whether and When to Use the
Case Study as a Research Method
Being Ready for the Challenge, and Setting High Expectations
Comparing Case Studies With Other Social Science Research Methods
Relationships Among the Methods: Not Hierarchical
When to Use the Different Methods
Variations in Case Studies, but a Common Definition
Definition of the Case Study as a Research Method
Variations in Case Studies as a Research Method
Addressing Traditional Concerns About Case Study Research
Summary
Notes to Chapter 1
Chapter 2 * Designing Case Studies: Identifying Your Case(s) and
Establishing the Logic of Your Case Study
General Approach to Designing Case Studies
Definition of Research Designs
Components of Research Designs
The Role of Theory in Research Designs
Theory Development
Hlustrative Topics for Theories

Using Theory to Generalize From Case Studies

Summary
Criteria for Judging the Quality of Research Designs

Construct Validity
Internal Validity
External Validity
Reliability
Summary
Case Study Research Designs
What Are the Potential Single-Case Designs (Types 1 and 2)?
What Are the Potential Multiple-Case Study Designs (Types 3

and 4)?
Modest Advice in Selecting Case Study Designs




Single- or Multiple-Case Designs?
Closed or Adaptive Designs?
Mixed-Methods Designs: Mixing Case Studies With Other
Methods?
Notes to Chapter 2
Application #1: An Exploratory Case Study: How New Organizational
Practices Become Routinized
Application #2: Defining the “Case” in a Case Study: Linking Job
Training and Economic Development Initiatives at the Local Level
Application #3: How “Discovery” Can Occur in the Field: Social
Stratification in a Midsized Community
Chapter 3 * Preparing to Collect Case Study Evidence: What You Need to
Do Before Starting to Collect Case Study Data
The Case Study Researcher: Desired Skills and Values
Asking Good Questions
Being a Good “Listener”

Staying Adaptive
Having a Firm Grasp of the Issues Being Studied

Conducting Research Ethically
Preparation and Training for a Specific Case Study

Protecting Human Subjects
Training to Do the Case Study
The Case Study Protocol
Overview of the Case Study (Section A of the Protocol)
Data Collection Procedures (Section B of the Protocol)
Protocol Questions (Section C of the Protocol)
Tentative Outline for the Case Study Report (Section D of the
Protocol)
Screening the Candidate Cases for Your Case Study
The Pilot Case Study
Selection of Pilot Cases
Scope of the Pilot Inquiry
Reports From the Pilot Cases
Summary
Notes to Chapter 3
Chapter 4 + Collecting Case Study Evidence: The Principles You Should
Follow in Working With Six Sources of Evidence

Supporting Textbooks
Supporting Principles




Six Sources of Evidence
Documentation
Archival Records
Interviews
Direct Observations
Participant-Observation
Physical Artifacts
Summary
Four Principles of Data Collection
Principle 1: Use Multiple Sources of Evidence
Principle 2: Create a Case Study Database
Principle 3: Maintain a Chain of Evidence
Principle 4: Exercise Care When Using Data From Social Media
Sources
Summary
Notes to Chapter 4
Application #4: Doing Interviews in the Field: Citizens on Patrol
Application #5: Making Field Observations: First Day in an Urban
Neighborhood
Application #6: Assembling a Question-and-Answer Database: A Case

Study of a Community Organization
Chapter 5 * Analyzing Case Study Evidence: How to Start Your Analysis,

Your Analytic Choices, and How They Work
An Analytic Strategy: More Than Relying on Analytic Tools

Need for an Analytic Strategy
Four General Strategies

Five Analytic Techniques
1. Pattern Matching

2. Explanation Building
3. Time-Series Analysis

4. Logic Models
5. Cross-Case Synthesis

Pressing for a High-Quality Analysis

Summary
Notes to Chapter 5

Application #7: Using a Case Study to Compare Directly Competing
Rival Hypotheses: Whether Military Base Closures Produce
Catastrophic Economic Impacts or Not

Application #8: A Nutshell Example of an Explanatory Case Study:




How a Federal Award Affected a University Computer Department

Application #9: An Explanatory Case Study: Transforming a Business

Firm Through Strategic Planning
Chapter 6 * Reporting Case Studies: How and What to Compose

Having a Flair
What “Composing” Covers
Audiences for Case Study Research
Potential Audiences
Orienting Case Study Research to an Audience’s Needs
Communicating With Case Studies
Varieties of Case Study Compositions
Compositional Formats
Hlustrative Structures for the Substance of Your Case Study
Methods and Research Literature Portions of a Case Study
Case Studies as Part of Larger, Mixed-Methods Studies
Procedures in Composing a Case Study
When and How to Start Composing
Case Identities: Real or Anonymous?
Reviewing the Draft Case Study: A Validating Procedure
What Makes an Exemplary Case Study?
The Case Study Must Be Significant
The Case Study Must Be “Complete”
The Case Study Must Consider Alternative Perspectives
The Case Study Must Display Sufficient Evidence
The Case Study Must Be Composed in an Engaging Manner
Notes to Chapter 6
Application #10: A Multiple-Case Study Integrating Qualitative and
Quantitative Data: Proposal Processing at 17 Universities
Appendix A. A Note on the Uses of Case Study Research in Psychology
Appendix B. A Note on the Uses of Case Study Research in Evaluations
Application #11: An Evaluation Case Study: Evaluation of a
Community Coalition’s Campaign
Brief Glossary of Terms Directly Related to Case Study Research
References
Author Index

Subject Index




Preface
Spotlighting “Case Study Research”

At the time of the first edition of this book (1984), although popular versions of
case studies were plentiful, case study research was an obscure mode of inquiry,
not well understood. Over the years, both awareness and practice have changed.
You and many others have increasingly recognized the value of case study
research, and it now has gained a spotlight within social science.

The spotlight comes from the sheer use of the term “case study research” (not
just “case studies”) in published books. The previous (fifth) edition of this book
called attention to a rising trend in such use. Google’s Ngram Viewer had
provided data on the frequency of the term’s appearance in publications from
1980 to 2008,1 compared with the appearance of three alternatives: “survey
research,” “experimental designs,” and “random assignment.”2 Figure Pref.1,
reproduced from the fifth edition, compares the four terms.

In the figure, the frequency for “case study research” follows an upward trend, in
contrast to the other three terms. Even though the absolute level of the trend is
still lower than those of the other terms, the others are trending in the opposite
direction. The contrasting trends may surprise you (as it did me), because of the
decade-long hullabaloo at that time over random assignment designs as the
preferred “gold standard” for doing any social science research.3 Notably, the
hullabaloo had been accompanied by explicit attempts to downgrade other types
of social science research—by giving little or no priority for using federal funds
to support studies using any of these other methods. Private foundations, as well
as other social science funding sources, followed suit, making support difficult
for research not using random assignment designs.

To my knowledge, the 1980-2008 data as well as Google’s Ngram Viewer had
not been updated by this sixth edition’s publication time. Thus, trends may have
changed since 2008 and may have shifted in some unknown way. However,
another Google source provided a different type of more recent data that seems
to support a continuing spotlight on case study research.

The data represent citation frequencies from Google Scholar (see
http://blogs.lse.ac.uk/impactofsocialsciences/2016/05/12/what-are-the-most-
cited-publications-in-the-social-sciences-according-to-google-scholar/). These
data show that the present book, through all its editions since 1984, placed
second (!) on a list of the “10 most cited methodology books in the social
sciences” (see Figure Pref.2, which originally appeared as Table 3 in the cited
blog).

Figure Pref.1 Frequency of Four Methodological Terms Appearing in Published
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Source: Google’s Ngram Viewer (http://books.google.com/ngrams),

accessed March 2012.
The tenfold list includes all social science methods books—qualitative and
quantitative (Green, 2016). To place second, this book had well over 100,000
citations, which were 20,000 more than that of the third-place book.4 (Note that
all the books on the list are more than 25 years old; had the analysis normalized
the totals by the number of years of a book’s availability, more recent books
might have had a fairer chance to be included.) So, whether mentioning “case
study research” is still on an upward trend or not (the original trend from Google
Ngram), a lot of people have been citing “case study research” when they cite
this book and its title (the more recent data from Google Scholar). Along similar
lines, 15 different academic disciplines and practicing professions now have at
least one specialized work focusing on doing case study research in their
particular discipline or profession (see Figure 1.1, Chapter 1).
Figure Pref.2 Ten Most Cited Methodology Books in the Social Sciences




Author(s) Citations
Applied Multiple J. Cohen, P. Cohen, 1975 131,033
Regression’ 5. West, and L Aiken
Correlation Analysis
for the Behavioral
Sciences
Case Study Research: | Robert Yin 1984 107,931
Designs and
Methods
Psychometric Theory | Jim Nunnally 1967 80,196
The Discovery of Bamey Glaser and 1967 78,385
Grounded Theory: Anselm Strauss
Strategies for
Qualitative Research
Multivariate Data 1.k Hair, R. E. Anderson 1979 70,700
Analysis and R. L Tatham
Qualitative Data Matthew Miles and 1984 59,829
Analysis A Michael Huberman
Using Multivariate Barbara Tabachnick 1989 57324
Statistics and Linda Fidell
Econometric Analysis | William Greene 1990 54,524
An Introduction to William Feller 1950 51,825
Probability Theory
and Its Applications
Naturalistic Inguiry | Yvonna Lincoln and 1985 51,169

Egon Guba

Source: Data from Google Scholar, compiled by Green (2016).
The Sixth Edition: Case Study Research and

Applications

Special to this sixth edition.

The spotlight on “case study research” suggested the desirability of a special
effort in creating the sixth edition of this book—if nothing else, something to
increase its breadth and usefulness to you. Thus, if you have followed the book’s
previous editions, you will immediately note that, by comparison, the sixth
edition has an augmented title: “Case Study Research and Applications.” Now
included in the sixth edition are 11 substantial case study applications. Although
versions of these applications had appeared in earlier works (Yin, 2004, 2005,
2012a), the goal has been to put these materials into your hands in a single
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